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ABSTRACT 

This article describes the concept of stable marketing, the goal of stable development. 
Examples of the introduction of sustainable marketing in the production of goods and 
services are given. The main trends of development of the marketing environment 
under the influence of the environmental factor and the priority of stable development 
are described. it describes the sustainable goals of the republic of belarus under the 
impact of sustainable un development goals for 2030. Objectives and examples of 
sustainable marketing in the world. Compliance with the sustainable goals set by the 
United Nations for all its member countries. 
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MAIN PART  

Sustainable marketing is a hot topic all over the world. With the advent of heavy industry, such as 

engineering, oil refining factories of the chemical industry concern citizens the influence of 

industry on the environment increases with each passing day more and more.  The first unrest 

arose in the 1970s. Since the mid-1980s, there have been concerns about environmental pollution, 

resource depletion and population growth, which have been influenced by new industries: 

cosmetics, food, household appliances, tourism. 

 

On September 25, 2015, the UN member States adopted the 2030 agenda for sustainable 

development. The document contains a number of goals aimed at eradicating poverty, preserving 

the planet's resources and ensuring well-being for all. Each of the 17 Goals contains a set of 

indicators to be achieved within 15 years.  Joint efforts by governments, the private sector, civil 

society and the people of the Earth are needed to achieve the sustainable development Goals. 

 

Sustainable goals include: eradication of poverty; the elimination of hunger; good health and 

well-being; quality education; gender equality; clean water and sanitation; affordable and clean 
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energy; decent work and economic growth; industrialization, innovation and infrastructure; 

reducing inequality; sustainable cities and settlements; responsible consumption and production; 

the fight against climate change; conservation of marine ecosystems; conservation of terrestrial 

ecosystems; peace, justice, effective institutions; partnership for sustainable development [2]. 

 
The adoption of the 2030 agenda for sustainable development was a new impetus for sustainable 

marketing. The modern consumer is aware of the importance of environmental impact as much as 

the social impact of the products they buy. Currently, the demand for sustainable products is 

higher than ever. 

 

So what is sustainable marketing? Sustainable marketing is a call to adopt environmental and 

social restrictions for traditional marketing, as it is no longer possible to ignore environmental 

issues, since August 1, 2018, humanity is living in debt to the Earth.  

 

The goal of sustainable marketing is to promote sustainable consumer behavior and offer suitable 

products for economic and environmental sustainability. Sustainable marketing explains the 

benefits of environmental, green corporate marketing strategies and includes environmental 

management, product and service life cycle management [3]. 

 
RESEARCH METHODOLOGY  

The environmental, social and economic aspects are part of sustainable marketing. The objects of 

the social aspect are employees, society and equality. Employees should be treated equally, 

regardless of race, gender, age, etc.it is Expected that working conditions in companies and 

factories will become better, and workers will be treated with respect. Production can lead to air 

pollution, increased sound noise and other external factors. 

 

The environmental aspect refers to the adoption of responsible business decisions and reducing 

the negative impact on the environment. Special attention is paid to the product life cycle 

(production, implementation, disposal). Sources of raw materials, material and energy 

consumption, emissions during production, waste, packaging and distribution are all taken into 

account to minimize the negative impact on the environment at all stages under consideration.  
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Manufacturing companies should conduct a study on the impact of the product on the 

environment during its operation and at the end of its life cycle, to determine whether it is 

possible to recycle it or to dispose of it more efficiently.  

 

For example, the company-manufacturer of natural cosmetics "Yves Rocher" uses tubes of 

environmentally friendly materials, and inform the consumer about it. Thus, consumers feel that 

they belong to a good cause and the probability that they will purchase this product again 

increases.  

 

At present, progress has been made in the use of reusable and recyclable resources, but there is a 

concept of further development, based on the use of non-waste production systems that do not 

harm the environment, which must be developed and implemented in the sustainable activities of 

companies. 

 
One example of the use of reusable toilets is in fast food restaurants McDonalds in Spain, which 

use a closed sewer system. This system works on the principle of recirculation of liquid for 

flushing the toilet, which is originally taken from a separate tank. During the day after the flush, 

the waste is filtered and the filtered liquid is sent to the toilet. In this case, chemicals are added to 

the tank for disinfection and deodorization of the liquid. Consumers are informed about the use of 

this system, describe how much drinking water is saved thanks to this system.  

 

The main trends in the development of the marketing environment under the influence of 

environmental factors and the priority of sustainable development: 

1.Formation of market demand for environmentally friendly goods and services.  

2.  Changing the structure of demand for environmentally friendly goods and services. 

Previously, the main consumers of eco-friendly goods and services were the United States, 

Western Europe and Japan, currently active consumers are China, South Korea, Malaysia and 

India.  

3. Increased competition in the green goods and services sector. The main competition for the 

markets takes place between the companies of the USA, Japan, Germany, France, great Britain, 

China. Belarusian companies are not considered a serious competitive threat today.  
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4. Growth of ecological culture of individual consumers, change of their consumer behavior, 

formation of segments and niches of ecologically oriented consumers. 

 5. Changing the behavior of market participants, environmental culture is included in the 

corporate culture and market strategy, including as sustainable development programs and the 

corresponding concept of sustainable marketing. This trend requires the development of new 

educational programs at all levels to educate consumers. For example, in Canada there is a rating 

of "green" employers (Cana-da's Greenest Employer), which includes the most environment-

oriented employers in Canada. Taking into account the environmental factor in the company's 

corporate and marketing strategy and initiatives to preserve the environment is no longer 

perceived as something unusual and innovative and has been successfully used by both global 

and regional companies. 

6. The growth of environmental problems leads to changes in the competitiveness of individual 

regions and entire countries, limiting economic growth, causing "environmental" migration and 

deterioration of the quality of life. This trend is reflected in the understanding of the need to 

develop and implement the concept of sustainable development at the level of subjects, regions 

and countries[1]. 

 

In today's world, consumers buy not only goods or services, but also the values that goods can 

bring. Value is understood as material and spiritual phenomena that have positive significance for 

a person, social group, society as a whole and serve as means of satisfying their needs and 

interests. 

 
CONCLUSION  
At present, producers and consumers are aware of the limitations of natural resources, there is an 

increasing interest in the consumption of environmental products by the population, increasing 

the overall environmental awareness of consumers, as well as the need to understand and 

maintain the state of sustainable development of companies, markets, the concept of sustainable 

marketing is the most logical and this concept should be implemented at the level of management 

of commercial and non-profit companies, municipal and public administration entities, 

international organizations, but additional studies should be carried out to detail its main 

elements. 
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