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Abstract 
 

The use of social media in the healthcare industry in Turkey is in the early stages with a 

rapidly rising trend and there are some good examples in this respect. The literature review 

method is used for this research which is conducted in a heuristic manner. The conclusion 

of the research, which intends to guide those physicians, hospitals, patients or entities in 

the healthcare industry in Turkey, is that all the parties involved with the healthcare 

industry are aware of the power of the social media and actively using it. It is believed that 

it would be appropriate for the countries to support the social media which is gradually 

growing and exert efforts to enhance the use of social media in the healthcare industry by 

leveraging the infrastructure. 
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Introduction 

Health has been an extremely important fact since the history of humankind both for 

individuals and societies. The society whose consciousness about health increases, the 

level of its expectations regarding health services increases as well with the globalization. 

The conscious customer phenomena, which is the similarly encountered by companies 

everywhere, is also valid for health sector. Upon rapid developments in information 

technology and with the increasing accessibility to that knowledge through communication 

technologies, the customers of health sector have also become conscious on matters 

concerning health and their level of demand have increased in parallel with that level of 

consciousness.  

The actors, such as distributor companies, service suppliers, doctors, patients, hospitals, 

had to develop some new strategies and to revise their what’s already available, in order to 

maximize satisfaction while answering the increasing needs and to be able to survive in the 

rivalry intensive sector by preserving sustainability. In this context, one of the significant 

novelties is to integrate the social media, accepted as one of the most effective and 

powerful platforms of today, with the health sector.  

Recently, technology is as important as human resources for the success of the companies. 

Many companies that can conform to technology are also successful improving themselves 

and in responding to customer expectations. Information and communication technologies 

have been transforming the world into a village. Thanks to the Internet, considered one of 

the most important technological invention from many, the world has become small, 

communication has become easier, and many of the activities concerning social and 

economic life have been transferred to electronic medium. This, again, is valid also for the 

health sector.  

As is well known, communication is as important as eating, drinking, accommodating and 
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being happy. And communication is being transformed by new communication media, 

especially social media, with properties highly different from traditional communication 

instruments. Social media is of heavy importance as it is being used actively by the 

individuals. Therefore the institutes/businesses have started to use social media actively as 

well as the individuals.  

In our research, the role of social media, the sine qua non, in individual life and health 

sector, is to be expressed based on observation. The results obtained by scanning and 

observation are important in guiding the actors who play a part in health sector in 

integrating social media, the developing trend of recent years.   

1. The Health Concept and Health Sector 

The concept of Health confronts us as a concept difficult to define. In the historical 

process, there have been various definitions made. These definitions vary from one another 

with respect to when and by which culture it was made. Despite the fact that there is not a 

single definition of health accepted generally today, there are several definitions discussed 

within the scope of conceptual frames. The definitions included within the scope of 

literature shall be discussed in the form of articles in order to help clarify the concept; 

• “Health is not only a protection from diseases and microbes but is the state of well- 

being as a whole; physically, mentally and socially (1). 

• Health is the capability to resist basically against stress, high spirits, the state of 

well- being psychologically and showing compliance physically (2). 

• Health is considered as absence of illness and occurs when there are not any 

pathological findings or anomalies in any part of the body” (3). 

Within the scope of definitions above, it is possible to say that health is a multi-

dimensional fact under the effect of several variables rather than a uni-directional concept. 
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World Trade Organization discusses health by the concept of welfare, which is again 

multi-dimensional. However, there is criticism regarding those concepts, and those critics 

emphasize the difference between health and welfare. The state of welfare includes 

subjective facts such as being comfortable, energetic and positive. The dilemma is that 

sometimes individuals don’t meet all of the requirements; one may be feeling energetic 

while bearing a chronic illness, or vice versa. Following these examples, we also accept 

that health and the state of well-being are different facts.  

Within the scope of literature, we can see definitions made within the frames of ecological 

approach are common. On this ecological approach, it is asserted that the healthy and ill 

states of an individual occur as the result of interactions of the individual with the 

environment. On the foundations of this approach, lies the concept of compliance with the 

environment.   

The concept of compliance is a concept related with the psychological nature of an 

individual however sometimes the compliance with the terms may not be related only with 

his own abilities and inherent characteristics. In some cases, environmental effects as well 

as social effects play a role in the process of maintaining compliance.  

The most important point accepted by each approach and the valid point of today is that 

health is the most basic right of human being. The fact that health is a basic right acquired 

at birth regardless of discrimination of race, religion, language, politic belief, economic 

and social status is stated for the first time in an international document in the year 1947, in 

the constitution of the World Health Organization (4). 

The Health sector is a structure constituted by all the institutes and organizations 

manufacturing products and service related to enable obtaining, protection and 

maintainability of health which is the greatest treasure of individuals (5). 
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The health sector is a system and the subsystems established to produce and consume any 

kind of products and services concerning, in order to achieve its goal of obtaining health 

and to keep the society healthy; and a general and inclusive concept used for express all of 

the elements such as people, institutes, statues and products, etc. included in the said 

systems (6,7). 

In the health sector, various services by different health institutes are offered intended for 

enabling individuals to protect their health, to keep it maintainable and to gain back their 

health which has failed due to sicknesses and other reasons. The chart below summarizes 

the services offered and the institutions offering them.   

Chart 1: Health Services and the Institutions 

Kind of Service Institutions 

Protective Health Services 

Community Clinics 

Center for Maternal and Infant Health 

Public Health Laboratories 

Mobile Health Teams 

Environmental Health Units 

Health Services of Treatment 

Private Clinics 

Hospitals 

Outpatient Surgery Care Centers 

Health Services of Rehabilitation 

Rehabilitation Centers 

Rehabilitation Clinics 

Nursing Care Centers 

Home Care 

Private Clinics 

Source: Erdem Taşdemir, “Bütünleşik Pazarlama İletişimi Temelinde Sosyal Medya” e-
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journal of New World Sciences Academy, 2011, V.6, N.3, Article No: 4C0114, ISSN: 

1308-7320 . 

A part of the above mentioned institutions, mainly the hospitals and private clinic doctors, 

use social media actively in professional aspect. Furthermore the suppliers, service 

providers who render service for health sector and other institutes such as educational 

enterprises also use social media. In our days where the usage of social media increases, all 

units have to use social media effectively.  

2. Concept of Social Media  

Social media is the name given for all kinds of means, services and practices that provide 

interaction of users through the available network technologies (8).  

It is again not possible to see a generally accepted definition in the literature regarding 

Social media. However, starting from some common features owned by means of social 

media, it is possible to draw the frames of the concept.   

 

The common features owned by social media networks may be listed as follows (9,10); 

• Its users may create content of different kinds of media, 

• It is a practice that contains participation infrastructure. Its users may contribute to 

contents formerly created in different kinds of media, 

• Its users may evaluate contents through active or passive way of use, 

• Its users may create social networks by describing their interests’ common with 

those of other users.  

• Facilitates use of collective intelligence and acts as a sharing platform no matter 

what the differences are among the individuals. 

• Facilitates sharing knowledge by means of communication infrastructure it owns. 
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• In social media, conversion transfer from reader to writer and from writer to reader 

may be provided. An individual who is a reader for one platform may be a writer 

who creates original content in another platform.  

Social media is an extremely important dynamic both for the business world and for the 

socialization of the individual. Upon occurrence of Web 2.0 in parallel with the 

developments in internet technologies, the concept of social media has taken its position of 

today.   

Web 2.0 application is an infrastructural system that provides leaving the uni-directional 

information sharing and access to mutual and simultaneous share of information. The 

website that enables rapid and unlimited sharing of information based on activity and 

communication is named as Web 2.0 in the year 2004 (11). In the year 2004 and after, they 

have started to found sites that actually contain the Web 2.0 applications.  

In the social media platform of today, it is possible to encounter many applications 

designed with the Web 2.0 system. The most basic feature of this kind of social media sites 

is to embody different social network properties and offer designs and chic sites for their 

users.   

 

It is possible to state that social media has extremely significant effects on business life. It 

is supposed that the main reason for that is the change in the customer’s profile. It is 

possible to say that a “new customer” frame has been formed that performs consumption 

by means of social media instruments and internet, way beyond the frames of traditional 

customer. In this context, social media has been converted into a medium of meeting place 

in a way for the new customers who use internet for trading or for finding goods and 

services that satisfy their requirements. The firms have found a way to reach effectively to 

their potential customers by using social media. This has been changing traditional 
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organization structures as well. 

3. Social Media and the Health Sector  

Following the relation between social media and general business life, it shall be beneficial 

to establish the relation of social media and health sector and to evaluate the state and 

position of it.  

Social media is a platform that has influenced the health sector just as it influenced all the 

other sectors. Social media has effects on both suppliers and customers. It shall be 

beneficial to frame the relation of social media with the health sector with the help of some 

statistics (12); 

• 40% of the Social media users say that the health information they have accessed 

through social media have been effective on the decisions they have taken.  

• 90% of the social media users between the ages of 18-24 say that they trust the 

information shared on social media by others regarding health.  

• 31% of the enterprises operating in health sector have a private social media guide 

prepared.  

• 19% of the smartphone users downloaded at least one application about health.  

• More than half of the patients (54%) find the advices given by health service suppliers 

on social media soothing. 

• 31% of the health professionals use social media to create a professional network.  

• Social media plays an important role in selection of doctors, hospital and medical 

diagnose of 41 % of the individuals.  

• 30% of the adults share their health problems at social media sites with other patients, 

47% with doctors, 43% with hospitals, 38% with any health insurance firms. 

• Wikipedia, Facebook, Twitter and Health Blogs are the platforms where health 

information is frequently sought.  
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Social media and digital marketing are being used in recent terms in professional concept 

by constituting special teams by several health institutes. 

Doctors and hospitals use social media effectively all over the world. According to a study 

made in Europe, 72% of the Europeans over the age of 18 are the social health users. 

Social health user is a person who use social media for the purpose of exchanging health 

information. According to the results of the research, 44% of the users use social network 

for sharing and searching health. 33% express their illnesses and health conditions or read 

what other patients write (13).  

In China, the greatest and the most rapidly developing leader country of the Asia continent, 

the use of social media is also widespread. China based site named DXY.cn founded in 

2000 which is the greatest community of health professionals of the world has 4 million 

registered users (14). 

In a study made in the USA, it is observed that the existence of health institutes at social 

media platforms is very high. According to the data in January 2011, 906 hospitals have 

created 3,087 social media channels. 126 hospitals have a Youtube channel. According to 

another study made in 2013 in 1229 hospitals in the USA, it is stated that 814 of them have 

Twitter accounts. Though the wiki sites such as Askdoctor have been created mostly by 

doctors, the sites of health giants such as Mayoclinic are leaders in the use of social media. 

Sites such as Webmd provide information about diseases as well as share advices for 

improving the life quality of individuals and offer qualified recommendations for their 

visitors. 2006 was the year that the first youtube account was opened for the name of a 

hospital and the beginning of the Twitter account is 2008. Now hospitals also incorporate 

social media managers in their marketing departments; and the social media channel 

mostly preferred by people is Facebook. 
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The commercials of drug sector which increase the sale and recognition of product have 

been forbidden in many countries. This practice is a little more flexible in presentation of 

“prescription drugs”. The EU countries, Bulgaria, Brazil, Poland, Hungary, Russia, 

Croatia, Japan, the USA and in many other countries, presentation of non-prescription 

drugs is allowed within the frames of the rules and restrictions provided by the countries 

(15).  

The share of commercial expenses is quite high in countries where its advertisement is not 

banned. Drug advertisements have advantages such as creating awareness and developing 

consciousness in patient as well as disadvantages as starting discussions with the doctor. In 

the year 1999 in a research made by the Preventin periodical, it is pointed out that 33 

percent of the patients watching drug commercials on TV have entered drug discussions 

with their doctors (15).  

4. Usage of Social Media in Health Sector in Turkey: 

In Turkey, doctors vary in sharing information at social media. Those sharings are related 

with patient results that are not confidential, surgery scenes, new equipment they have 

bought for their clinics and the workshops they have joined as well as their social lives. 

These increase their reliability to their patients while providing advantage in presentation 

of company products. For example: a doctor or an enterprise which has made a new 

technological investment shows that he serves his patients by following technology while 

publicizing indirectly the producer. 

Drug Companies also use the social media actively. Due to the fact that medicine is not 

accepted as trade, upon the Code for pharmaceuticals and medical preparations no. 1262 

banning the commercials of prescription drugs on TV and other conventional media 

instruments, and their presentation being restricted with only the medical employees, cause 

the firms to act this way. The Firms intend to increase the recognition and sale of their 
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products with the sites and blogs they found. In recent years, drug firms try to break the 

ban with viral commercials by using the celebrities satirically. Cialis commercial of Şahan 

Gökbakar (a famous comedian in Turkey) is a good example of this (16).  

The distributor firms also use the social media effectively. Though they share the device 

advertisements and the resulting effects of products on the body and health on their own 

web pages, the user doctors also create private closed groups. In groups called as indication 

and parameter groups, doctors who use a specific brand, share the patient results, the 

techniques and the doses applied. These groups have become quite popular among 

companies who trust their technologies to increase sharing instead of providing training 

constantly and carry out the ongoing training activities. This may be evaluated both as a 

training activity and a presentation activity and naturally changes a classical paradigm. In 

Turkey where the operation manuals are not read much, sharing this kind of private 

information supports the sales of the companies positively by providing the products to be 

operated properly while minimizing the expenses to incur in this aspect by helping reduce 

the number of personnel such as call centers, trainers.   

Doctors of different branches create groups with those in their branches. In these groups, 

information is offered and taught regarding new techniques and approaches towards 

different illnesses while the good and bad aspects of mediators and/or product sellers are 

shared. Since many of the groups are of the nature that admission and participation is 

possible only by invitation, interference of customer firms is at minimum. This type of 

groups both increases the knowledge level of doctors and causes the patients to be cured 

earlier and focuses on subjects such as helping the presentation of the companies. As a 

result, companies that offer good service and solve problems rapidly increase their shares 

while companies that offer failing services are forced to be improved or accept to be 

closed. 
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Family physicians who do not use social media very actively in their branches should 

increase their usage rates. For example: a family physician working in a district in İstanbul 

can have 4,000 patients, and it is clear that he/she has to go beyond the classical methods 

for operation. In this case local groups may be created for organizing vaccination day 

activities for children and these sorts of events may be announced to be more widespread. 

Contrary to intense use of social media by the Ministry of Health, the individual practice is 

lacking. The fact that the Ministry of Health cares about and uses the social media 

effectively, makes a good example for institutes affiliated to the institutes (in 2014 the 

ministry was awarded for effective social media usage: 17).   

Like in the automotive sector, health sector also uses social media for secondhand sales. 

Individuals and/or institutes whose investment power is limited, prefer secondhand device 

purchases through social media and this helps those who suffer from financial problems. 

The increasing number of devices triggers competition. This results as reduction in 

analysis and treatment prices for the patient. 

Meetings, arranged exclusively for doctors, are being converted to Webinars which are 

online seminars; thus the time and expenses spent for attending a good seminar are 

reduced. Furthermore organizing classical seminars and meetings can also benefit from 

social media. The companies promote the seminars and workshops, and also themselves, 

by performing operations through social media instead of visiting the doctors individually, 

and by sending invitations to the doctors and the hospital managers. According to the Law 

for Regulating Electronic Trade no. 6563 covering the subject and published in the Official 

Journal dated November 5
th

 2014 and put into force in the previous month, to send a 

commercial message without obtaining consent is included within the scope of crime. At 

B2B (Business-to-business) the case is different; electronic message may be sent to them 

without taking permission in case the recipients are traders. Until traders choose to opt-out, 
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electronic message can be sent. Furthermore in the messages sent, the condition of 

compliance with the sending conditions mentioned above is sought. Approval of this 

invitation facilitates to follow the inviting companies online and by this way upon knowing 

the number of persons, leads the companies to provide advantages such as the size of the 

hall, the number of catering. However, this figure cannot be evaluated fully by the 

organizing firms because people may forget or fail to come because of excuses. The best 

way to prevent this is to track by telephone those who responded positively. Research on 

5000 people made upon participation consent shows that those who consented by 

telephone or e mail for RSVP (reply if you please) and participate in the activity were at 

the rate of 64% while those who participated the activity without consent of RSVP were at 

the rate of approximately 33% percent. Though the specified rate is at the level of 

facilitating planning, it shows the difficulty of performing any networking activity 

depending only upon RSVP (18). 

 

Social media is an effective instrument also on the choice of users for doctors and 

hospitals. Therefore the health organizations who desire to continue their maintainability 

should consider the power of social media. Social media is to be evaluated and focused not 

only for institutional reputation management and announcing marketing operations but also 

for patient relations and the customer satisfaction. The institute that has first applied social 

media is the Memorial Hospitals group in Turkey (19). 

Many hospital chains also save patient and doctor times spent with the practices they have 

developed compliant with social media practices. It is known that mobile health services 

have provided a saving of 18 percent in health services in Europe up today. The mobile 

technology which facilitates remote access of health experts to patients, have also caused a 

cost saving of approximately 30% in treatment ways of patients who have chronic diseases 
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(20).  

As shown in the picture below, by using the application designed for the institute, it is 

possible to make appointments, to see analysis results, to calculate meal calories and to 

perform exercises that prevent arthritis. 

                          

Figure 1. Memorial Hospitals 

Apps for mobile  

Devices 

 

 

 

Source: Memorial Hastanesi mobile apps retrieves app store iphone 12.07.2015 

Conclusion: 

Globalization and revolutionary developments in communication technologies have caused 

significant changes on current markets including the health sector.   

In our rapidly globalizing world, where the technologic renewal rate is extremely fast that 

even the smallest development spreads all over the world with domino effect without 

losing time thanks to communication technologies, it is much easier for players who keep 

up with developments to compete. The companies reflect their differences easily to their 

target masses by means of social media. The change of consumer behavior is important. 

Now the customer, whether s/he is an individual or a firm, is also a researcher, an 

investigator and a participator. Planning must be done to perform the social media 

operations correctly. A social media strategy directed correctly and effectively is expected 

to create positive reactions. In this case the subject institutes are expected to continue their 

maintainability and to increase their profitability.   
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The health applications supported by Mobile devices are considered as the future of the 

health sector. The rate of use of mobile device in e-business is almost reaching the share 

taken by PC (21). Therefore it is necessary and important to study the social media 

applications also in the health sector. Many instruments and technologies are benefited in 

use of social media in the health sector. At the present standard applications that measure 

blood pressure, follow the heart rhythm shall be converted into devices that take x-rays or 

conduct special tests in near future. The results shall be shared easily. The results shall be 

shared with the doctor involved through the social network, people shall be able to take 

remote consultation service and this will reduce the load of doctors and create the 

conditions where the time of patients can be used more efficiently. 

On the other hand, the importance of “right information” cannot be refused in social media. 

In health field, correctness of this kind of information is much more critical. In this 

context, ethical problems may be suffered in the health sector. For example: when 

searching at Google, the patients may meet some frauds who have taken early domain in 

internet and may lose time and money with herbal medicines. At the same time they may 

prefer persons bearing titles such as coach for losing weight or improving marriage and 

this may lead patients to avoid contact with real specialists. 

 

Another dangerous subject is the risk of taking fake drugs for those rarely found which is 

of vital importance for cancer patients. In the United States, the rate of people who change 

their prescription drugs before even starting using it because of the information he receives 

from internet, is 39.9%. This rate is a clear indicator of how much the patients are affected 

from social media. In the health sector, the problem of how to verify information is to be 

handled seriously. The regulations on this subject may not be easy to be applied in personal 

use at social media but this may be avoided by the guide of principles for ethic use on 
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company basis. Since it is not easy to correct information asymmetry arising from personal 

use, announcements may be made on social networks on this subject and it would be better 

to check and reduce the level of being affected by this kind of sharing. Shortly, we may 

mention an approach such as “if we cannot prevent, we should aware”.  

Within the scope of this research, it is discussed that different actors in the health sector are 

aware of the power and importance of social media and with this awareness, the condition 

of using social media actively has been observed. 

At the result of all these studies, in the health sector, in this internet world of our day where 

Web 2.0 has changed a lot, the companies should now start the studies to get ready for Web 

3.0, and to be a leader company in its subject in using social media “correctly” and to be 

converted into a flexible structure to analyze the feedback it receives from market and to 

modify itself accordingly. In this process which is easily accessible and manageable for 

suitable prices, the companies who use social media in marketing communication 

efficiently shall step forward while competence and profitability shall become much more 

difficult for the companies who insist on traditional methods and cannot keep up with 

changes.  
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